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CONNECTING PEOPLE
TO HEALTH




Image by jonel hanopol via Flickr


https://www.flickr.com/photos/dark_ghetto28/

Population by age group

Males 1950 Females Males 2017 Females Males 2050 Females

100+ 100+ 100+
95-99 95-99 95-99
90-94 90-94 90-94
85-89 85-89 85-89
80-84 80-84 80-84
75-79 75-79 75-79
70-74 70-74 70-74
65-69 65-69 65-69
60-64 60-64 60-64
55-59 55-59 55-59
50-54 50-54 50-54
45-49 45-49 45-49
40-44 40-44 40-44
35-39 35-39 35-39
30-34 30-34 30-34
25-29 25-29 25-29
20-24 20-24 20-24
15-19 15-19 15-19
10-14 10-14 10-14
5-9 5-9 5-9

0-4 0-4 0-4

| | | | | | | | | | | | | | | | | | | | | | |
2,500 2,000 1,500 1,000 500 0 0 500 1,000 1,500 2,000 2,500 2,500 2,000 1,500 1,000 500 0 0 500 1,000 1,500 2,000 2,500 2,000 1,500 1,000 500 0 0 500 1,000 1,500 2,000 2,500
Population (thousands) Population (thousands) Population (thousands)

Source: United Nations Department of Economic and Social Affairs, Profiles of Ageing 2017



Population by age group

70 T
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50 17 Age group
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Source: United Nations Department of Economic and Social Affairs, Profiles of Ageing 2017



Median age

1950 2015 2030 2050
28.0 459 50.9 514

50

Median age
N
o

30

a | | | |

1950 1970 1990 2010 2030 2050

Source: United Nations Department of Economic and Social Affairs, Profiles of Ageing 2017



Dependency ratios

1980 2015 2030 2050
Child + old-age (ages
0-19 and 65+ / ages 76.7 68.8 83.1 109.1
20-64)
Old-age (ages 65+ /
ages 20-64) 23.6 37.8 52.2 72.4

Prospective old-age

(ages X+ / ages 20-X,

where X = the age at 21.6 20.8 24.0 339
which remaining life

expectancy is 15 years)

Source: United Nations Department of Economic and Social Affairs, Profiles of Ageing 2017



Age structure > 65

2013

0.1%

2050
0.4%

Source: United Nations Department of Economic and Social Affairs, Profiles of Ageing 2013

M share of population aged
65+ that is aged 65-79

w share of population aged
65+ that is aged 80-99

M share of population aged
65+ that is aged 100+
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Photo by Ignas Kukenys via Wikipedia


http://flickr.com/photos/27714061@N00




Classic services

@ £ & &

Sei qui: Home > Servizi ai cittadini > Guida ai servizi > Anziani

Anziani

Strumenti online

Guida al servizl

... per tipo di servizio
Aiuti economici
Servizi
integrativi/sostitutivi al
nucleo familiare
Sportelli

Presso strutture
Ascolto e sostegno

A domicilio

... per destinatari

Invecchiare € un privilegio e una meta nella societa odierna; l'invecchiamento non & solo dipendenza da altri, ma
anche possibile risorsa per la comunita e opportunita di confronto tra culture e competenze diverse...

home page contatti accessibilita newsletter mappa del sito

io adeguato e sicuro

L'abitare ha un ruolo fondamentale nel raggiungimento del benessere individuale e familiare. La casa é infatti 'ambito nel quale trova risposta
un'ampia gamma di bisogni primari di tipo sociale ed economico.

Abitare o disporre di un all

Avere accoglienza all'esterno del proprio domicilio o in situazioni di urgenza

Ci sono situazioni in cui @ fondamentale fornire un'attivita di accoglienza esterna al proprio domicilio che potrebbe configurarsi sia come soluzione
occasionale, ma anche continuativa.

Avere agevolazioni o supporto economico
Gli interventi di sostegno economico sono volti a garantire il soddisfacimento di bisogni sia generali che specifici a favore dei singoli o del nucleo

Smmirulimnrmn  andeib 18 e b neanitala caama trezarns soneeat: ad Attt veihvrlisal aasasaniasinasi Pramdasicarmt sananarmadihsa o miltnn teanbits e vinmi v sanda s 2and: $va 8

ey

Y

carattere » ﬂ

PROYINGA AUTONOMA
DITRENTO

CERCA
| | (vai)

Su "Anziani" vedi anche

Documenti/Pubblicazioni
Dal Pacchetto domotico all'e-
welfare

Statistiche socio assistenziali
2007

Determinazioni per I'esercizio
delle funzioni socio-assistenziali
2009 2010

Statistiche socio assistenziali
2008

Determinazioni per l'esercizio
delle funzioni socio assistenziali
2009

Normative

Legge provinciale 18 giugno

1990, n. 16
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CALL 1 I

A2E2
AGNES
ALADDIN
AMICA
BEDMOND
CAPMOUSE
CARE

CCE
DOMEO
eCAALYX
EMOTIONAAL
H@H
HAPPY AGEING
HELP
HERA
HMFM
HOPE
IS-ACTIVE
PAMAP
REMOTE
RGS
ROSETTA
SOFTCARE

0 N o

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28

IE:“H 29

3rD-LIFE
ALIAS

ALICE
AMCOSOP
AWARE
CO-LIVING
CVN
EASYREACH
ELDER-SPACES
ExCITE

E2C
FAMCONNECTOR
FOSIBLE
GO-MYLIFE
HELASCOL
HOMEDOTOLD
HOPES
JOIN-IN

M3W

NOBITS
OSTEOLINK
PAELIFE
PEERASSIST

SENIORCHANNEL

SENIORENGAGE
SI-SCREEN
SILVERGAME
SOMEDALL

TAO

TRAINUTRI
V2ME

WECARE

30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
53
54
55
56
57
58
59
60
61

Ii:“!’ 62

2PCS

AALUIS

ALFA

AMCO
BANKA4ELDER
CARE@HOME
ELDERHOP
ENTRANCE
FEARLESS
FOOD
GOLDUI
HOST
INCLUSIONSOCIETY
LILY
MOBILESAGE
MYLIFE
NACODEAL
SAAPHO
SOCIALIZE
STIMULATE
VASSIST
WAYFIS

63
64
65
66
67

Ia:!!ll 85

AIB

ALICE

ALMA

ASSAM
ASSISTANT
COM'ON
CONFIDENCE
DOSSY
E-MOSION
ESTOCKINGS
EXO-LEGS
GAMEUP
GUIDING LIGHT
HAPPY WALKER
IWALKACTIVE
ICITYFORALL
IMAGO
MOBECS
MOBILE.OLD
MYGUARDIAN
NAVMEM
SAFEMOVE
T&TNET

T™MM
VIRGILIUS

86
87
88
89
90
91
92
93
94
95
96
97
98
99
100
101
102
103
104
105
106
107
108
109
110

ACCESS

AHEAD
BREATHE
CaMeli
CARE4BALANCE
CARERSUPPORT
CHEFMYSELF
DALIA
DIET4ELDERS
ECH

EDLAH
ELF@HOME
GETVIVID
HELICOPTER
HEREIAM
ICARER
INSPIRATION
MEDIATE
MOTION

NITICS

PIA
RELAXEDCARE
SALIG++
SONOPA

TOPIC
UNDERSTAID
VICTORYAHOME
WETAKECARE
YOUDO

111

112
113
114
115
116
117
118
119
120
121
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123
124
125
126
127
128
129
130
131

132
133
134
135
136
137
138
139
140

ACTGO-GATE
ANIMATE
AXO-SUIT
CLOCKWORK
COGNIWIN
ELDERS-UP!
EXPACT
FITAWORK
GIVE&TAKE

HEALTHY@WORK

IRONHAND
PEARL
PROME
REVOLUTION
SENIORLUDENS
SHIEC
SOPHIA
SPONSOR
STAYACTIVE
TRANS.SAFE
WELLBEING

NATIONAL
CONTACTS

142
143
144
145
146
147
148
149
150
151
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154
155
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157
158
159
160
161
162
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Technology driven

Corporal sensor Surveillance camera

(heart rate, blood | Microphone F
pressure, temperature,...) Presence sensor

Wireless AP

Microphone

Presence sensor

Wireless AP Home automation

= control
Eldedty home |
Sensors 8
) = = ds
RF (ZigBee, Z-Wave, sic) Monitoring station Health care Social care

! rporal sensor
ix  artrate, blood

4 e, temperature,...)

| | |
o l T = lem= cation sensor
—% \f =i ot i 3PS receiver)

L |
A e VV‘/’

Home automation
control

Wireless AP

Smartphone
with AAL App.

w F]



Day/night vision
camera

Door/window
sensor

Virtual
curtain

Carbon monoxide
sensor

Motion
sensor

I=

Appliance
switch

Water leak
sensor

Smoke/fire
sensor

Light
controller



Remote healthcare

(a) Sensors service provider
Wrist band
type
Z/
2 (c)
Heax::hn;n;:gins ( Patch type
(b) ( L
Arm band
Woe Wireless

communication
(Bluetooth/ANT/Zigbee)
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are these objects and services really smart...
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https://vimeo.com/128873380


https://vimeo.com/128873380




1. User centred

Image by Marc Stickdorn via Slideshare



2. Co-creative

Image by Marc Stickdorn via Slideshare



3. Sequencing

Image by Marc Stickdorn via Slideshare



4. Evidencing

Image by Marc Stickdorn via Slideshare



Image by Marc Stickdorn via Slideshare



Source: “Change by design”, Tim Brown



71 \
/ N
Create choices Make choices

NS

Source: “Change by design’, Tim Brown



Design thinking

Think . Do
Create choices Make choices

71

71
Inspiration ;11 Ideation "_l, Implementation
)]
<
N

human centered « collaborative and participative « long-term perspective « driven by experimentation

) £



Know the right thing to build, before building the thing right.






Photo by Thomas Szynkiewicz (Flickr)



THINKING

HEARING

W

J

: QN‘

A
\ "
: -lL .

FEELING

CEVICE



UsLr +5p& or (0le

(proto)personas Sketch simple personas

,f“'rv
- Ul 7 - - namel a.ﬂd oL
0}"“““’ . quick sketch
e Some, context

- who is Chuck.”?
- why would he "
us e our solufion

about |

- tharachterstics

- 9oals 3 pains

- activities
‘mplications
| Tﬁ)livia{‘s' ?/o.l uable

Fo Chuck?

# howb L;.gauld g}lﬂa‘}
Sy . we believe abow
= ?ﬁ‘&l'}'.ﬁﬂ.ﬁ' v Chuck, ch?an ge the
Eﬁpahar'l' papu‘ SO'UI"!OI'I d

Image by Jeff Patton via Sllideshare



WHO are we empathizing with? GOAL What do they need to DO?

W
W

“con una “grande anziana” mantenere i contatti
ancora in buona salute con | propri figli e

: , «.J nipoti lontani
Antonia /\ _~ vedo tutti questi giovani

B che si scambiano
messagqqi e foto

vedova

What do they THINK and FEEL?

“Anche se ho ormai tante PAINS GAINS
primavere, sono ancora in What are their fears, What are their wants, = d
discreta salute e vorrei frustrations, and anxieties? needs, hopes and dreams? What do they SEE? B

What do they see in the marketplace?

What do they see in their immediate environment?
What do they see others saying and doing?

What are they watching and reading?

continuare a tenere i rapporti

con i miei figli e nipoti®. .

What do they HEAR? C

What are they hearing others say?
What are they hearing from friends?
What are they hearing from colleagues?
What are they hearing second-hand?

What do they SAY?

What have we heard them say?
What can we imagine them saying?

What other thoughts and feelings might motivate their behavior?

“Perche questa
tecnologia e cosi
complessa?”’
What do they DO?

What do they do today?
What behavior have we observed?
What can we imagine them doing?




Journeys

Cus:to

STORYBOARD
Giovanna

DESCRIPTION
Giovanna

DRAMATIC ARC
Giovanna

&2 SUITCASE <
; .

Ti mettiama in contatto video con | tuol cari
e con ba centrals sperativa

COME VIEXE ATTIVATD

10 VIDEACHIARAER T

ces e D461 IB16TT
:

-

Tramite 'associazione culturale di cui fa parte,
Giovanna viene a conoscere la recente
disponibilita sul mercato dell'offerta di un
servizio di videochiamata che permette di
utilizzare la TV. Dall’associazione recupera la
brochure di presentazione che riporta anche il
numero verde da chiamare.

tcase

tcase

Giovanna decide di contattare il numero verde
di Suitcase per conoscere ulteriori
caratteristiche, costi e tempi di attivazione del
servizio.

Le risponde Arianna, un'account manager
Suitcase. Ascoltata la richiesta di Giovanna,
descrive i tratti salienti del servizio facendo
riferimento al documento informativo “Terms
and Conditions”.

Giovanna conferma l'interesse per il servizio e
Arianna concorda di inviarle per posta la
proposta di contratto (ovvero partecipazione
alla sperimentazione).

imo contatto con account manager

mo contatto con account manager

Proposta di contratto (ovvero
partecipazione sperimentazione)

Proposta di contratto (ovvero
partecipazione sperimentazione)

E'il documento cartaceo (inviato per posta)
cheriporta "Terms & Condition" del servizio
(ovvero della sperimentazione), con
indicazioni degli SLA, nonché le informazioni
relative al trattamento dei dati (privacy). Il
cliente (ovvero sperimentatore) é tenuto a
restituirlo firmato.

Chiamata di appuntamento
sopralluogo da account manager

Chiamata di aggiornamento da
account manager

Chiamata di appuntamento
sopralluogo da account manager

Dopo che il contratto & stato correttamente
ricevuto, Arianna, diventata account manager
titolare di Giovanna, la chiama per fissare
l'appuntamento per il sopralluogo.

Sopralluogo tecnico

Sopralluogo tecnico

Un operatore del team "Tecnici" si presenta a
casa per verificare i vincoli tecnici per
linstallazione e di raccogliere i dati utili al
servizio. Nella stessa occasione compila con lo
sperimentatore/cliente il modulo che raccoglie
i dati relativi a beneficiario, abitazione e
rubrica, nonché quelli specifici del servizio (in
questo caso il nome dell'account skype gia
attivo di Giovanna e i nomi dei contatti skype
gia disponibili che si desidera avere anche
sulla TV/smartbox).

Chiamata appuntamento
installazione

Chiamata appuntamento
installazione

Arianna richiama nuovamente Giovanna per
confermarle che & possibile procedere con
l'installazione e per fissare il relativo
appuntamento.

Installaz

Installaz

Preferibilm

reca di nuo
smartbox ¢
raccolti nel
anche ad ul
servizio.



Stakeholder maps

Margherita Arianna (account manager) Service provider
(cliente/sperimentatrice)

! Service Provider 1 Service Provider 3

Innercicle

Intercicle

Outercicle

|.h

assiste e supporta in remoto (account management)

i

attiva e coordina

Ky,

eroga servizio a domicilio
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Value Proposition Canvas

Value proposition

&£ Product Customer
Products ' | = g
& Services
/ Benefits
Features
'Company: : hat do p _
Product: Substitutes “ree

Ideal customer:

™ - —



dialoga in linguaggio

‘qualcosa che
funzioni e basta”

l\ naturale \
7 T — comunicare con |
_A nipoti lontani
il )
assistente vocale =5 qualcosa che posso
vivavoce Gain Creators usare da subito b oins
—— e
@ Qe informarsi su quel che
Products > < -y accade intorno
& Services \
I — / ——
powered by IA in ‘non capisco nulla
cloud di queste diavolerie
) moderne gestire il termostato
Pain Relievers J— — Pains
: : non voglio portarmi -~
un aspetto bello e configurazione e I g I tf
non invadente ~ personalizzazione hel salolto uno
automatica schermo
I — —— I — ——
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SIANNA PRENDE SUBITO IN CARICO
LEMERSENZA.

ERAZIE AL SENSORE, IL SISTEMA SEGNALA
IL LUOGO IN CUI SI TROVA ANTONIO.

=Y

‘e ™ 1]}

- L1
."‘.r"l ' OI.\-I::) -‘.‘.
ROSSI 10

VIA OLMI bl |

.

ANTOMIORIESCE A RISPONDERE Al CELLULARE, SESUEMEO LA PROCEDURA &IAMMA POME AD
| BTAMNNACERCADT CONTATTARE ANTONIO L ARTOMIO ALCUME BOMAMDE PER SOMPREMEGERE LA SRAVITA DELLA STTUAZTONE E CHIAMARE
SESUEMEO LA PFROCEDURA SUTBATA PER EVENTUALL SOLC0RST, MEMORIZZAMNDO LE TMFORMAZTCONT MEL STSTEMA. IM BASE AT BATIL
ACCERTARE LE SUE COMBIZTONIBI SALUTE. RACCOLTI IL 51"5'|'EJ'|'.-"- $UE'EEF!:IH-'I AD ANSELA COME AFFRONTARELA SITUAZTOME
.-"--_ e
I© TLSEl FHTTE‘ ‘4" MO, E TUTTO A4 POSTO, ‘
h, MALE? & MIE SOLO CADUTO IL )

_ __f_'-_ . SEMSORE .




Customer journey

“to be”

Touchpoints

Necessita e azioni

Marketing online/offline
* Brochure/advertising
* Web site

* Policura

- - o

—_—_——_-

Word of mouth
« Amici/famigliari
» Associazioni

- social networks

Customer
Perspectives

*

Fase 1: conoscenza offerta

Tramite I'associazione culturale
di cui fa parte, Giovanna viene a
conoscere la recente disponibilita
sul mercato dell'offerta di un
servizio di videochiamata che
permette di utilizzare la TV.
Dall’associazione recupera la
brochure di presentazione che
riporta anche il numero verde da
chiamaree.

Giovanna

Nella ricerca di una soluzione
semplice e low- cost per la
videochiamata, Paolo scopre
tramite ricerca su Google il
servizio dii videochiamata
offerto da Suitcase

‘30!0

Pain Point
* Mancanza di
consapevolezza dell'offerta

‘Highlight

servizi socio-

Contatto in presenza

Online form
+ Raccolta anagrafica
+ Servizi di interesse

- —-—

Sportello Policura(Suitcase
* Raccolta anagrafica
+ Servizi di interesse

P -

Fase 2: manif. interesse

Giovanna (o Paolo) decidono di volerne sapere
di piu; attraverso tre canali (telefono, form
online sul sito o sportello Policura) possono
segnalare i loro macrobisogni, conoscere
ulteriori caratteristiche del servizio (costi e
tempi di attivazione del servizio), lasciare la loro
anagrafica chiedendo di essere ricontati.

Crucialita, per tutti i

sanitari" del parere

» Ricorso a soluzioni

"tradizionali" conoscenti

informale di amici/

- -~
-_

Contact center
+ Raccolta anagrafica
« Servizi di interesse

Chiamata (Account manager)
* presentazione account managi
* pianificazione appuntamento

\
\
\
\

Fase 3: ricontatto

Giovanna viene richiamata da

Arianna, un'account manager Suitcase.

Se il suo interesse ai servizi Suitcase &
riconfermato, il cliente e Arianna concordano
un appuntamento, il cui luogo e obiettivo
dipendera dal tipo di servizio/servizi attivati.

Nel caso di Paolo e di Margheirta, Arianna,
divenuta account manager di Margherita,
concorda la data del sopralluogo
direttamente con Paolo e chiede a Paolo di
avvertire la madre.

Highlight

* Importanza di disporre fin
dall'inizio di una figura unica di
riferimento (account manager)
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https://www.youtube.com/watch?v=eMwz487yG9I
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Tesi #1: if you want smartcities,

you have to design them smart!
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oltre 'usability engineering...

1916 1943

T=a+blog, (23

(s>
1957

1954

1979

198 1

1983

Frank and Lillian Gilbreth reduce Alphonse Chapanis, a lieutenant Paul Fitts publishes a paper in The Human Factors Society is Permanent Labs at companies Alphonse Chapanis and The Psychology of Human
Wk S Bt el s o the Journal o Experimental ol et like IBM perform what wenow  colleagues publish Tutorials for  Computer Interactionis published
and pioneer ways of making "pilot error” can be greatly Psychology that describes a would call Summative usability the First-Time Computer User,” by researchers at Carnegie Mellon
work faster and easier from reduced through the more mathematical model used to testing. which describes usability as and Xerox PARC (Stuart Card,
bricklaying to clerical work They intuitive layout of airplane predict the time it takes to more of a formative than Thomas Moran & Allen Newell).
applied this method during its. move to a target based on its The first scientific publication summative activity. They This seminal book explains GOMS
World War | by showing soldiers size and distance (Wl}idl with usability in its title suggested that observing about and Keystroke Level Modeling
how to assemble and became known as Fitts’ Law). appears, "The Commercial five to six users using the based on the earlier work of
disassemble weapons in the Impact of Usability in software will reveal most of the Taylor, Fitts and Gilbreth.
dark. Interactive Systems" by John problems ina usability test. e first CHI Canference was held
Bennett. in Boston as m ACM's SIGCHI
subgroup.

1911

Frederick Taylor publishes The Palm Beach Post publishes
“Principles of Scientific an advertisement for 3 new
Management’ which describes Frigidaire highlighting usability
time and motion studies and as one of its features.
methods for improving industrial
efficiency.

1936

1947

1956

1970

1980

1985

1987

J. Gould and Clayton Lewis Designing the User Interface
publish the influential paper, (Ist edition) by Ben
"Designing for Usability: Key Shneiderman is published. It is

Principles and What Designers now in its fifth edition.
Think." They discuss an early
andcontlnu_al focus on users as The Questionnaire For User
wellas empirical measurement  interaction Satisfaction (QUIS)
and iterative design. is published based on the work
at Ben Shneiderman's HC! ab at
Computer Usability Testing & the University of Maryland.
Evaluation by Richard Spenser
is published.

1989

ila?

TheTechn:lﬁy Acceptance Shackel publishes "Human Factors an

Model (TAM), including a function of efficiency, effectiveness &

questionnaire to measure Despite many proposed extensions, w

perceived usefulness and three
usability, is published by Fred

Davis Peter Polson & Clayton Lewis publish se

Jakob Nielsen Rolf Molich publish the s

Interfaces” in which they describe tt

Robert Virzi details three experiment

Saciety Conference replicating earli

formula for deriving samp

1967

1980

John E Karlin at Bell Labs is The psychologist George Miller Micheal Scriven writes about Ericson and Simon publish"
named head of the coins the phrase "the magic formative and summative Verbal Reports as Data” which
newly-formed User Preference number seven plus or minus evaluations in the education focuses on using the Think
Dﬁpu:nffmgféﬂmme sl ity ol g Meratureas appled tostudent Aloud Method that would fater
wher e woul help perectthe ~tt humans have troublp ~°arinEand asessment These kst
modern numeric dialing system holding more than five tonine  terms would later be applied to
and keypad still in use today. items (chunks) simultaneously different types of usability Alphorse Chapanis'studeat,
in working memory. evaluations. Joff Kelley, is credited with
coining the term "0z Paradigm”
which we now refer to as the
“Wizard of 02" method.

11982

Wanting a more precise estimate of a sample
size than 56, Jim Lewis published the first
paper describing how the binomial distribution
can be used to model the sample size needed
to find usability problems. It is based on the
probability of discovering a problem with
probability "p” for a given set of tasks and user
population given a sample size "n."

Clayton Lewis publishes an IBM technical
report using Herb Simon’s “Thinking Aloud”
Method in Cognitive Interface Design.

SUS o%
K 4
o Agree
o Disagree

1984 1986

1988

Apple introduces the Macintosh during the John Brooke at Digital Equipment John Whiteside at Digital Equipment Corporation Th
1984 Super Bowl, making the case thateaseof ~ Corporation creates a "quick and dirty” and Johin Bennett at IBM published a number of A
use sells. questionnaire to assess the usability of chapters and papers on the topic of "usability |

software. The System Usability Scale ewﬂhgmng’ (V:h‘%de.gemt!:iﬂ. & H?'ﬁgﬁﬂ%ﬂ) in

1 (SUS) has gone on to become the mostly ch stressed early goal setting, prototyping an alor
sm"ﬂ;'&mpﬁ'ﬁm ﬁ#ﬁﬁ” widely used questionnaire for iterative evaluation. Joe Dumas, one of the st
evaluation perceptions of system godfathers of usability, attributes these papers and inte

The Human Factor, by Harry Hersh and Dick usability. this period as the birth of usability as a profession. Te

Rubinstein, both at Digital Equipment
Corporation, is published. It is the first
book-ength description of human-computer

interaction. there.

The first local chapter of SIGCH! is
started in Boston a few months after
the annual SIGCHI conference is held

Don Norman publishes the Psychology of Everyday
Things, which later would be renamed the Design of
Everyday Things.
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Photo by lan MacKenzie


http://www.flickr.com/photos/a4gpa/

Photo by a4gpa via Flickr


http://www.flickr.com/photos/a4gpa/
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- Photo by Sprok via Wikimedia


http://www.flickr.com/photos/a4gpa/

“Many older people dellght Ig asymmetry For example they are happy to learn about
watch and monitor their younger relations, but do not delight in those younger relations
looking at them.” [Lindley, Harper, Abigail 2008]

Photo by Sprok via Wikimedia


http://www.flickr.com/photos/a4gpa/

Grazie!

A @dariobetti
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